






FAR-OFF CENTRAL LOCATION





Source: Statistic of Finland, web pages of the companies and Sea Lapland Development Centre 
Copyright: Kiila Consulting 
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600 million

Source: Tourism income research of Sea Lapland Tourism (MTI 2016) and Haparanda municipality (2020)
Copyright: Kiila Consulting 





domestic
air passengers

international
air passengers

Source: Statistic of Finland. Copyright: Kiila Consulting Oy

AIR PASSENGERS



arriving tourist

ONLY  FRACTION OF THE TOURIST ARRIVE BY AIR

arriving
air passengers

Source: Statistic of Finland. Copyright: Kiila Consulting Oy



NATIONALITIES OF VISITORS
90 nationalities

Source: Statistic of Finland. Copyright: Kiila Consulting Oy
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PAX = arriving and departing passenger

Source: Statistics of Finland and Finavia Copyright: Kiila Consulting

POTENTIAL AT KEMI-TORNIO AIRPORT

AIR PASSENGER OF KEMI-
TORNIO AIRPORT (PAX) 2019

POTENTIAL OF KEMI-TORNIO AIRPORT 
1 hour catchment area

If the bed capacitty of the cathcment area would be used 60 % and the length of stay would be 4 days. 1 
h catchment area comprises of bed capacity in Haparanda, Kemi, Keminmaa, Simo, Tervola and Tornio. 2 
h catchment comprises also of Boden, Kalix, Luleå, Oulu, Rovaniemin, Pello Ylitornio, Överkalix and 
Övertorneå.

143 000
6 720

POTENTIAL OF KEMI-TORNIO AIRPORT
2 hour catchment area

POTENTIAL OF KEMI-TORNIO AIRPORT (PAX) BASED ON 
ACCOMMODATION CAPACITY
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potential
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MEDIA COVERAGE
in incoming tourism products



MEDIA COVERAGE
in incoming tourism products


